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“…the Government agrees with a longer 
term goal of reducing smoking prevalence 
and tobacco availability to minimal levels, 
thereby making New Zealand essentially a 
smoke-free nation by 2025.” 

Source:  NZ Government response to the 
report of the Māori Affairs Committee on 

its Inquiry into the tobacco industry in 
Aotearoa. 2011, p.4 

Background 



Methods 
 

• Interviews with owners 
(n=11) and managers (n=10) 
of  tobacco retail outlets: 

• Liquor stores (n=4) 

• Convenience stores (n=5) 

• Small supermarkets (n=4) 

• Supermarkets (n=4) 

• Service stations (n=4) 

• Otago and Waikato regions 
(NZ) 

• Qualitative content analysis 



Results:  Licensing 

 

 

 

“Just another council 
compliance… I have no idea 
why that would help.”                            

 
“… that to me, would just be 
a money grabbing tax.  For 
nothing.  For no real 
purpose.”  

Image: City of Santa Ana, CA, U.S. 



“..basically it’s going to be paid by the 
retailers, which will just cut our margins.” 

 
“I don’t, like this [idea]. Licensing is harder, 
you know, you’ve got so many shops that 
won’t be able to sell the smokes…”   

 
“… so long as there’s good reason for doing 
it, I don’t really have an issue.” 

 

Results:  Licensing 



Results: Reducing tobacco availability 

“I believe it could be tidied up and 
limited as to where you can 
purchase it. Like the liquor 
reform.”  

“Just ‘cos people have to drive an 
extra 2km to get their 
tobacco…they’ll still buy it.” 

“One less thing to stocktake… less 
hassle… doesn’t bother me.” 



Restrictions around schools 

 

 

“Yeah  I’d be happy with that 
‘cos I think the government 
should be focusing on new 
smokers, not existing.  That 
would be a good idea.”   
 

 “I understand why 
they’re doing it… but 
don’t bring it in on the 
current people who are 
already there.  If it’s a 
new business, OK.”  
 

http://www.aa-education.com/high-schools.html


Results: Equity 

“…why wouldn’t we 
have the right to sell, 
versus a dairy, or a 
liquor store, or a 
pub?… As long as it’s 
fair across the board…”  
 

 

 

 

 

 



Results: Support for 2025 goal 

“I think we are going in the 
right direction... If we can 
say if all of the country is 
smokefree, that is good.”  

 

“I detest the stuff.  I hate 
the smell… get the damn 
stuff the hell outta here… 
that’s my view on smoking.” 

 



Results: Views on tobacco 
 

“…my mum died of lung 
cancer… due to smoking like 
a train, and just the amount 
of people who do get 
cancer...” 

 

“…there’s people whose kids 
are going without, so mum 
can have a cigarette.”  



Results: Selling tobacco 

“You’ve gotta do it so you can 
compete. Otherwise 
consumers will go to the store 
that does [sell tobacco]... you 
don’t have a choice.” 

“We just stock them because 
there’s a demand...  I would 
prefer not to have them to be 
quite honest.” 



Implications 

   Policy acceptability may increase if:  

• Retailer education accompanies policy 
proposal(s) 

• Policies are framed as preventing youth 
smoking 

• Existing retailers are exempt from new 
restrictions or  

• New restrictions apply to all  

 



Implications: Smokefree 2025 Plan 

Action 2.1 
“Require all existing tobacco 
retailers to transition out of 
selling tobacco products by 
December 2021. Tobacco 
products will be sold only by a 
small number of specified tobacco 
retail outlets from 2022.” 



Industry arguments 

• Stock a range of tobacco 
to retain customers 

• Tobacco drives footfall 

• Smokers spend more than 
other shoppers on other 
goods 

• Tobacco crucial for 
retailers’ livelihoods 

• Tobacco sales important   
to economy Source: Counter Arguments: How important is 

tobacco to small retailers? ASH UK, Oct 2016 
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